LAVAZZA SERVES ITS EIGHTH YEAR AT
THE CHAMPIONSHIPS, WIMBLEDON
As the Official Coffee of The Championships for the eighth year running, Lavazza welcomes
familiar faces and its Global Ambassador, Andre Agassi, back to this year’s Grand Slam
tournament
London, UK (June 2018) – Leading global coffee company, Lavazza, today announced its return to this
year’s Grand Slam tournament as the Official Coffee of The Championships, Wimbledon. The partnership,
now in its eighth year running, has gone from strength-to-strength since that time and will continue
through to 2019.
To mark the occasion, Lavazza is welcoming back its Global Ambassador to The Championships: tennis
legend Andre Agassi, for the second year running. Agassi will be in good company as Lavazza hosts other
yet-to-be-named notable figures from the world of tennis.
Lavazza will also be bringing its culinary excellence and experimentation to the lawns of the UK’s most
prestigious tennis tournament as it plays host to its global chef ambassadors from some of the most
acclaimed Michelin-starred restaurants in the world, including the UK’s Shaun Rankin of Ormer Mayfair
and renowned Italian chef Carlo Cracco as well as famed pastry chef Ernst Knam.
Many of Lavazza’s key ambassadors can be spotted at Britain’s most famous Queue throughout the first
week of the Grand Slam tournament, pitching up at Lavazza’s Queue Café where fans can stop by for free
Lavazza coffee to keep them fuelled ahead of entry to The Championships. The famous Ripplemaker will
also be onsite, allowing visitors to customise their foamy cappuccinos and lattes with their selfies (or
photos of their favourite tennis idols!).
Lavazza Vice Chairman, Marco Lavazza, comments: “Lavazza is thrilled to be continuing the relationship
with The Championships, Wimbledon, as well as with the iconic personalities tennis-loving crowds have
come to know and love, including our Global Ambassador Andre Agassi who will forever be linked to
Wimbledon where he won his first-ever Grand Slam title. It gives us great pride to continue our support
of one of the greatest tennis tournaments in the world.”
The Championships, Wimbledon, will be held from Monday 2nd July– Sunday 15th July, 2018, and
Lavazza’s 100 expertly-trained baristas are set to serve up to 500K tennis fans authentic Italian
coffee from 60 service points across the two-week tournament.

For the tennis-loving crowds, both inside Wimbledon’s prestigious Grounds and outside at the Queue
where spectators eagerly await entry, Lavazza coffee will be served in a variety of classic and limitededition serves to appeal to the British and international audience.
Cementing the company’s global commitment to tennis, Lavazza maintains its position as the world’s only
food and beverage brand to partner with all four Grand Slam tournaments – for the third year running –
serving Italy’s best-selling coffee to more than three million tennis lovers at the prestigious Roland Garros,
US Open and Australian Open tournaments, in addition to The Championships, Wimbledon.
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About Lavazza Group
Established in 1895 in Turin, the Italian roaster has been owned by the Lavazza family for four
generations. Among the world’s most important roasters, the Group currently operates in more than 90
countries through subsidiaries and distributors, exporting 63% of its production. Lavazza employs a total
of about 3,000 people with a turnover of more than €2.0 billion in 2017. Lavazza invented the concept of
blending — or in other words the art of combining different types of coffee from different geographical
areas — in its early years and this continues to be a distinctive feature of most of its products.
The company also has over 25 years’ experience in production and sale of portioned coffee systems and
products. It was the first Italian business to offer capsule espresso systems.
Lavazza operates in all business segments: at home, away-from-home and office coffee service, always
with a focus on innovation in consumption technologies and systems. Lavazza has been able to develop its
brand awareness through important partnerships perfectly in tune with its brand internationalization
strategy, such as those in the world of sport with the Grand Slam tennis tournaments, and those in fields
of art and culture with prestigious museums like New York’s Guggenheim Museum, the Peggy Guggenheim
Collection Venice, and The Hermitage State Museum in St. Petersburg, Russia.
As the company continues on a strategic globalization path, the Lavazza Group has acquired local jewels
in key markets such as France’s Carte Noire (2016), Denmark’s Merrild (2015) and North America’s Kicking
Horse Coffee (2017). Additionally, in 2017 the Group amplified its distribution reach with the acquisition
of France’s Espresso Service Proximité and Italy’s Nims.

